
VVooiiccee  ooff  IInndduussttrriiaall  DDiissttrriibbuuttoorrss
SSuurrvveeyy  rreevveeaallss  tthhaatt  iinndduussttrriiaall  ddiissttrriibbuuttoorrss  aarree  tthhrreeee  ttiimmeess  mmoorree  lliikkeellyy    

ttoo  llooookk  bbeeyyoonndd  aa  llooccaall  pprriinntteerr  aafftteerr  ddiissccoovveerriinngg  WWeebbccoomm

PPrriinntt  ccaattaalloogg  vvaalluuee
85% of industrial distributors believe their customers will continue to value a printed catalog

HHooww  ccaann  yyoouu  mmaaxxiimmiizzee  tthhee  vvaalluuee  ooff  yyoouurr  ccaattaalloogg?? Click here

WWhhaatt’’ss  iimmppoorrttaanntt
Among industrial distributors, printed catalogs are the second most important marketing tool after
flyers/brochures - holding more importance than websites, direct mail, sell sheets and online catalogs

Even though a master catalog appears to hold more importance than a mini catalog, reliance on
mini catalogs as a sales and marketing tool is slightly higher.

Virtually every distributor (91%) agrees that a good catalog is an effective tool to help increase
sales. Webcom has completed a survey to learn more specifically about the catalog needs of
industrial distributors¹.We have extracted a few facts for you to get a sense of how your company
compares to others. As you learn more about the services offered by Webcom, you’ll discover
countless innovative solutions that address your top needs.

Only 23% of industrial distributors currently consider online catalogs to be important. Nevertheless, two-
thirds (69%) expect to have an online version within the next 3 to 5 years, compared to 40% that have
one today. Growth of e-commerce is not far behind with 66% expecting to venture in this direction in the
future versus 28% who are there today.

WWhhaatt  ttyyppeess  ooff  ccaattaallooggss  aarree  bbeeiinngg  uusseedd

FFuuttuurree  UUssee  ooff  OOnnlliinnee  CCaattaallooggss

RReeaadd  aabboouutt  hhooww  WWeebbccoomm  hheellppeedd  ccuussttoommeerr  JJJJ  HHaammmmoonndd  wwiitthh  aa  pprriinntt  aanndd  oonnlliinnee
ssoolluuttiioonn.. PDF download

RReeaadd  aabboouutt  WWeebbccoomm’’ss  ssuucccceessss  iinn  ddeelliivveerriinngg  aa  ttoottaall  pprriinnttiinngg  ssoolluuttiioonn  ttoo  EElleeccttrroo  SSoonniicc..
PDF download

eexxttrreemmeellyy  oorr
vveerryy  iimmppoorrttaanntt  ccuurrrreennttllyy  uusseedd

MMaasstteerr  ccaattaalloogg 3388%% 4455%%

GGeenneerriicc 2299%% 4433%%

MMiinnii 2222%% 5511%%

3480 Pharmacy Avenue,Toronto, ON M1W 2S7
1 800 665 9322    T 416 496 1000    F 416 496 1537
www.webcomlink.com     webcom@webcomlink.com

¹ Conducted independently between December 2005 and March 2006 by Ipsos Reid on behalf of Webcom.
Results include responses from 65 distributors across the U.S. and Canada.

http://www.webcomlink.com/catoptions/JJHammond.pdf
http://www.webcomlink.com/catoptions/electrosonicss.pdf
http://www.webcomlink.com/bottomline/issue19/index.asp



